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Some of the lowest gas
prices that drivers reported
Thursday at virginiabeach
gasprices.com:
■ $2.15, Royal Farms, 1500
George Washington Memo-
rial Highway, Tabb
■ $2.15, Getty, 120 W.
Mercury Blvd., Hampton
■ $2.19, Zooms, 12460
Warwick Blvd., Newport
News 
■ $2.21, Exxon, 1001 W.
Mercury Blvd., Hampton
■ $2.22, Texaco, 5443
Richmond Road, Williams-
burg
■ $2.23, Farm Fresh, 6500
George Washington Memo-
rial Highway, Grafton

GAS GAUGE WHERE TO FILL UP FOR LESS
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National: $2.49

Information as of 1:25p.m., Thursday
Source: virginiabeachgasprices.com

Average price for a gallon
of regular gasoline.

Local: $2.29

The national average credit card
APR is composed of about 95 of the
most popular credit cards in the
country, including cards from doz-
ens of leading U.S. issuers and
representing every card category
listed. Introductory (teaser) rates
are not included in the calculation. 

Among the average APRs in nine
card categories, one fell and eight
were unchanged. 

APRs were unchanged this week
following recent pledges from Bank
of America, Discover and Capital
One to not raise interest rates ahead
of the Credit CARD Act, which will
make it tougher for banks to hike
interest rates on their customers.
However, BofA said it plans to begin
charging annual fees on some of its
cards beginning next year. 

The decline in APRs this week
stemmed from the addition of
credit cards to the CreditCards.
com Rate Report database. 

The CreditCards.com credit card
rate survey is conducted weekly,
using offer data from the leading
U.S. card issuers as found on their
Web sites. 

About CreditCards.com
CreditCards.com is an online

credit card marketplace connect-
ing consumers with multiple
credit card issuers. CreditCards.
com, www.creditcards.com, en-
ables consumers to search for,
compare and apply for credit
cards. 

— CreditCards.com

YOUR MONEY TIPS ON WAYS TO SAVE MORE

Credit card averages
Avg. % last wk. 6 months ago
■ National average: 
12.60% 12.64% 12.35%
■ Business:
9.69% 9.80% 16.74%
■ Low interest:
11.92% 12.10% 12.05%
■ Cash back: 
12.36% 12.36% 13.90%
■ Balance transfer: 
13.10% 13.10% 10.80%
■ Airline: 
13.60% 13.97% 14.44%
■ Student: 
14.45% 14.45% 14.90% 

Source: CreditCards.com

The nation’s technology sector is kicking
into gear as businesses and consumers boost
their spending on computers and electronics.

Shipments of semiconductors are up. Some
firms are hiring. Tech stocks outperformed
the market all summer. And U.S. exports to
China, including technology products, have
climbed 33 percent since January.

This week, chip-maker Intel Corp. reported
better-than-expected sales and profit for the
third quarter, a sign that demand for its
products is picking up. On Thursday, Google
Inc. posted its largest-ever quarterly profit,
beating Wall Street expectations, and IBM
Corp. raised its full-year profit guidance.

Though a full-blown rebound may be
months away, things are looking up for
technology companies throughout the coun-
try. The tech-heavy Nasdaq index is up 38
percent this year.

“We’re digging ourselves out of the hole and
seeing the beginning of a recovery,” said Tim
Curran, chief executive of the Global Technol-
ogy Distribution Council, a trade association
that represents tech distributors.

China, where the economy is recovering
faster than in the U.S., is a big part of the
turnaround. U.S. exports to China in August
were 21 percent higher than they were in the
same month during the boom year of 2006,
helped in large part by China’s voracious
appetite for technology.

With an estimated 680 million cell phone
users, China is already the world’s largest
mobile market. It has more Internet users —
380 million — than the U.S. has people.

“Businesses and telecom companies in
China are trying to build up their infrastruc-
ture to keep up with the growing demand for
their services,” said Stephen Minton, an
analyst with IDC.

Apple Inc. is one of a slew of companies
looking to hit it big in China; it’s rolling out
the iPhone there soon.

Still, the firm’s products have continued to
do well with U.S. consumers despite the deep
recession. In its most recent fiscal quarter,
Apple posted a $1.23 billion profit, marking its
best-ever nonholiday quarter. 

Washington, D.C., public relations consult-
ant Erik Reynolds, 33, bought an iPhone in
September even though he’s unemployed.

“It was about having technology to give
myself something nice to inspire me, reaffirm
my confidence,” Reynolds said.

Companies are banking on pent-up demand
by U.S. consumers to help lift the industry.

New products are fueling excitement. Ana-
lysts expect a bump in domestic computer
sales when Microsoft releases its new oper-
ating system, Windows 7, on Oct. 22.

Firms such as Broadcom Corp., which
provides chips for PCs, have seen a boost in

orders for those computers, said Ruben Roy,
analyst with Pacific Crest Securities. 

IT purchases by U.S. businesses plummeted
during the recession. But signs that the
economy is recovering, as well as the release
of Windows 7, should help motivate compa-

nies to spend on new computers and oper-
ating systems, Roy said.

“There’s been a massive underspend in
PCs, so corporations should play catch-up in
2010 as budgets open up a bit,” he said.

Crystal Kendrick’s Cincinnati marketing
firm, the Voice of Your Consumer, spent close
to $10,000 in July to buy two desktop comput-
ers, three laptops, an iPhone and some other
tech odds and ends. Sales are down from last
year, but she sees better times ahead.

That kind of spending is helping firms such
as Fulcrum Microsystems Inc. The semicon-
ductor-maker hired six temporary employees
and a few full-time workers after business
started picking up in July. Revenue in the
most recent quarter was up 30 percent from
the previous quarter, CEO Bob Nunn said.

For the most part, though, tech hiring has
not resumed. California, home to Silicon
Valley, has shed more than 26,000 computer
and electronics jobs over the last year alone.
Just under 278,000 people are employed in the
sector in California, down 36 percent from the
peak of the tech bubble in December 2000.

The Associated Press contributed to this report.

asemuels@tribune.com

Tech industry rebooting
Sales, profits improve
for many firms; rising
demand in China helps
By Alana Semuels
TRIBUNE NEWSPAPERS

Apple Inc., in its most recent fiscal quarter, posted a $1.23 billion profit, marking its best-ever nonholiday quarter.
JUSTIN SULLIVAN/GETTY PHOTO
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Scale in billions of dollars

Technology sector sees signs of recovery 
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Just as residential real estate
is in the midst of a wrenching
adjustment, so is commercial
real estate.

Values have plummeted be-
tween 25 percent and 45 percent.
Sales dropped 95 percent since
2007, John B. Levy said Thursday
during a meeting of the Hampton
Roads Association for Commer-
cial Real Estate.

“This really isn’t going to be
over in a year,” said Levy, presi-
dent of Richmond-based real es-
tate investment banking firm
John B. Levy & Co. “We won’t
measure this in quarters. It’ll be
years.”

But financing is hard to come
by. 

Commercial mortgage-backed
securities have funded about a
third of all commercial loans
over the past 10 years, and loans
worth about $1.5 trillion are
coming due within the next three

years, said Peter Eckert,
HRACRE president. Those loans
will need to be renewed, ex-
tended or refinanced — at a time
when values have fallen. 

That also poses a challenge for
new projects seeking financing.
The $230 billion commercial

mortgage-backed security in-
dustry in 2007 dried up to about
$560 million in 2009, Levy said.

“It’s a killer to us,” he said.
The Hampton Roads commer-

cial real estate market — which
includes retail, industrial, of-
fices and apartments — is

holding up better than many
markets across the country, said
Sandy Cohen, chief operating
officer of Divaris Real Estate.
Other areas of the country were
subject to residential overbuild-
ing and the accompanying com-
mercial overbuilding.

“Hampton Roads didn’t have
the same dramatic growth,” he
said. “Yes, we do have an uptick
in vacancy in the market, but
it’s not as pronounced as in
other markets. The foreclosures
haven’t been as pronounced
either. I don’t foresee that
happening for some time. The
lenders are working with bor-
rowers and doing their best to
work out of a difficult situation

in many instances.”
The problems in the commer-

cial real estate market are
playing out in new retail devel-
opments on the Peninsula, he
said.

“We have a lot of retail
projects coming online at a time
when demand for space is weak,
so we have a lot of projects
fighting for the same tenant
base,” Cohen said. “It’s making
for a very competitive market.”

On the bright side, it’s good
news for a local business owner
looking for space or a better deal
on a lease.

“This is probably the best
time in a long time to get a great
rate on a lease,” he said.
“Landlords are making conces-
sions and lowering lease rates to
points that we haven’t seen in
years.”

It’s also a good time to buy
into commercial real estate, but
sellers are having a hard time
coming to grips with how far the
market has fallen.

“There’s still a divide there, a
discrepancy between what sell-
ers are willing to sell at and
buyers are willing to buy,”
Cohen said. “Until that nar-
rows, it’s going to be a very slow
market.”

Local commercial real estate steady
Many Peninsula
projects seek same
space, making market
competitive, exec says
By Veronica Chufo
vchufo@dailypress.com ❘ 247-4741
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A GVA Advantis sign is shown outside Newmarket plaza on Mercury Boule-
vard in Hampton. The Hampton Roads commercial real estate market is
holding up better than many markets across the country, said Sandy 
Cohen, chief operating officer of Divaris Real Estate.

“Yes, we do have an
uptick in vacancy in
the market, but it’s not
as pronounced as in
other markets.”
— Sandy Cohen, 
chief operating officer
of Divaris Real Estate
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